POPAI 2015 SHOPPER SUMMIT

Get Smart

Hear first-hand case studies

of what makes the difference
between success with shoppers
and... “missed it by that much.”

Secrets of the Retailers and Brands
that are winning with shoppersina
“market that's tougher than ever. -'

 David Plante - TARGET USA

' Massimo Volpe - POPAI GLOBAL

Tristan Harris - HARRIS FARM
Vaughan Chandler — RED PLANET (QANTAS LOYALTY)
Emma McRobert - OPTUS, with Peter Wilson — KOJI
Howard Spreadbury - M&C SAATCHI
Teagan Altschwager — Australian Centre for Retail Studies
Thomas Hurston (USA) — Growth Science & Think Big Co
Devon Rick — IMI International
Rob Marston - Zeus Unwired
Scott Mitchell - 100th Monkey

Tuesday 8th September, 2015
8.30am - 5.00pm Doltone House, Darling Island
Wharf, 48 Pirrama Road, Pyrmont NSW 2009.
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B David Plé_ntp ; David Plante is a Senior Group Marketing Manager for
e 5 Target Corporation, one of the largest mass retailers
1 y inthe world. He currently leads global consumer and
i marketplace insights, helping Target more effectively
understand the global cultural context within which

Target operates.

With more than two decades of experience in
marketing, he’s launched and led the development of
marketing communication for numerous retailers and
consumer brands, and built a global network of retail
intelligence experts.

As Vice President, Memberships of POPAI globally,
Massimo Volpe travels the world reviewing retail
trends in the course of his work supporting POPAI
chapters in 45 countries. Massimo has a truly
international perspective, having led POPAI’s
development in Italy and Europe more broadly, as
well as his role at POPAI's headquarters in Chicago.
He brings a deeply international understanding

of the challenges and opportunities facing retail
marketing around the world.

- Tristan Harris

In addition to the demanding role of Co-CEO, Harris

L - . Farm Markets, Tristan Harris continues to serve on the
Board of Directors of trade associations, and brings

a senior background in QSR and technology into the
Harris Farm business.

“I love the challenge of building a business. The bringing
together of strategy and the team to get the job done
has been the primary goal and consistent theme of my
career. | enjoy finding solutions to complex problems,
motivating teams and individuals and defining the
processes and tactics that they can use to put runs on
the board.”
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Vaughan Chandler has over 15 years of experience in
loyalty, financial services and strategic management
consulting. Vaughan is a key member of the team that
established Australia’s leading coalition loyalty program.
Since joining Qantas Loyalty in 2007 Vaughan has held
roles leading the strategy, commercial, analytics and
innovation functions. Vaughan now leads the Strategy,
Insights and Analytics and Red Planet teams.

After a starting her career in magazine publishing, 4 — Emma M‘c‘Rdbért ) o
Emma McRobert soon realised that her love was for VAT

technology and telecommunications. Now with more
than 15 years’ experience in senior marketing roles

across a range of channels and industries including :

Telco, Publishing, and Professional Services, J r ,":li son.

Emma’s real passion is uncovering those golden h A N _'Fuj@ﬁsurtan't,'

shopper moments, to create true customer-centric : 1 \ v, gJ memorable expe
experiences for Optus. Optus relaunched its brand = - o t shoppgrs* cr§Ve i s .
in 2013, and is committed to being Australia’s most - : I AT BT Ty
loved, recommended and innovative service brand. = I ot L 3 %W%ﬂ%ﬁefﬁm g - 4

Emma is central in delivering the omni-channel
shopper experience for the Optus Customer division.

Born and bred in Cape Town, South Africa, where
Table Mountain meets the Atlantic Ocean, Peter
Wilson is naturally an enthusiastic surfer and
mountain-biker. Peter’s passion for retail emanated
from his first job as a pharmaceutical sales
representative, where he quickly learned the value
of maximising the opportunity for brands to engage
the shopper. This pre-occupation led to a series

of strategic roles in the advertising and research
industries. Over twenty years, Peter has worked on
a variety of the world’s best known FMCG and retail
brands. Shopping is not only core to Peter’s chosen
career, it’s his passion. To him, the weekly grocery
shop is less of a slog and more of an opportunity to
seek out new products, innovative merchandising,

and great retail experiences. POPAI 2015
SHOPPER
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Speakers

Howard Spreadbury is a retail marketing specialist
who has had a long career meshing data and
technology with in-store environments for brilliant
results. He currently leads M&C Saatchi’s retail unit
working with clients across the telco, auto & FMCG
categories. His aim is to seamlessly bring together
the physical and the virtual for a high-end service-
led experience that envisions the future for retail.

Teagan Altschwager is a Research Consultant

at the ACRS with a strong interest in quantitative
research. Teagan graduated from a Bachelor

of Commerce degree with a Marketing and
Management specialisation, and Honours in
Marketing from the University of Adelaide. Teagan’s
doctoral research explored customer engagement
and branded marketing event experiences. She has
presented research to practitioners and academics
across Australia, New Zealand, France and Canada.

Masterclass Series 1

Thomas Thurston is a Silicon Valley venture
capitalist and data scientist. As Managing Director .
of WR Hambrecht Ventures, he uses algorithms _‘yﬁ J
to identify and invest in early-stage start-ups. i~
He’s also Founder of Growth Science, a research
firm that’s guided billions of dollars in innovation
investments for Fortune 500 firms. Formerly a
fellow at the Harvard Business School, Thomas
holds a BA, MBA and Juris Doctor.

’ Thomas Thurston
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Rob Marston is one of Australia’s most eminent
thought leaders in the mobile advertising space. A
true digital native, Marston taught MBA students
about the ‘Information Superhighway’ back in 1996
at Durham University Business School. From theory
to practice, Marston seized the opportunity (before
the dotcom bubble burst) to help launch global
leading recruitment website Monster.com in the
UK, where he web-enabled business recruitment
processes, as well as creating Monster’s first career
portal exclusively for public sector.

Scott Mitchell

Devon Rick started with IMI International in early
2007 after a background as a Marketing Manager.
With 10+ years in marketing Devon brings truly end-
to-end experience to the research process. Devon
has led the evaluation and optimisation of over 1,000
- marketing programs ranging from product ideation,
through to price/volume optimisation. His experience
encompasses all levels of product development,
ad evaluation, promotional activations, tracking,
sponsorship and on-location brand activation, large
- scale U&A studies, brand and corporate health
~ evaluations, and packaging research. His skill set also
. covers numerous categories; FMCG (cereal, snacking,
f dairy, frozen, bread, confectionery), Non-alcoholic
Beverage, Quick Service Restaurants (Fast Food), and
Alcohol (spirit, wine and specifically, beer). Devon was
instated as the Managing Partner of IMI in late 2013.

Masterclass Series 2
Rob Marston

With 20+ years working with market-leading brands in
over 20 countries, Scott Mitchell has a unique blend

of experience working with Marketing, Sales, agency
teams and retailers to build shopper programs and

team capability across a wide range of industries and

- retail channels: finance, liquor, food and beverages,
pharmaceuticals, personal care and petcare. Scott’s
passion for shopper/retail marketing started during

his time overseas working with the largest food and
beverages company (Nestle), rolling out Path to Purchase

worldwide, which has now become
an industry standard. E?I%Alg’ %DE13
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i AGENDA

0800-0830

0830-0845 Opening Remarks & Welcome to the Conference:
Lee McClymont: POPAI

0845-0925 Massimo Volpe, POPAI Global: Global Retailing—Who are the ‘Smartest Guys in the Room’
in 20157

0925-1005 David Plante, Target USA: On the retail horizon. What's next?

1005-1050

Scott Mitchell, 100th Monkey: Seducing  Thomas Thurston (USA): Growth Science &

shoppers to buy— Converting Think Big Co: From Big Data to Big Growth—
shoppers into buyers through better the Science behind secrets of the world’s
communication. fastest-growing companies

Parkview Room

1110-1150 Howard Spreadbury, M&C SAATCHI: How well do you really know your customer?

1150-1230 Emma McRobert & Peter Wilson, OPTUS / KOJI: Creating memorable experiences that
shoppers crave

1230-1310 Teagan Altschwager, ACRS: Delivering customer experience in retail: innovation and best
practice

1355-1435 Tristan Harris, Harris Farm: Smart retailing—the Harris Farm Story: How an iconic brand was
built with less than 30 stores

Devon Rick, IMI International: Rob Marston, Zeus Unwired:
44% of promo campaigns fail. Mobile—the shoppers companion throughout
Don't let your next campaign be the path to purchase
one of them. (and beyond)
Parkview Room
1520-1600 Vaughan Chandler, Red Planet / Qantas Loyalty: What flies with shoppers in 2015? Using

data and digital to drive personalised brand experience.

1600-1620
1620-1650 Panel Discussion:
David Plante: Target USA, Massimo Volpe: POPAI Global, Thomas Thurston: Growth Science
& Think Big Co.
Chaired by Mark Fletcher: ShopScience
1650-1700 Closing Remarks: .
Lee McClymont popail.com.au
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The POPAI 2015 Shopper Summit is proudly supported by:

Event Partners

wiredZcloud

Media, Social Media and Digital Content Partners

RETAILMEDIA | Rore — ®MONITORS
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Creative and Printing Partners
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